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THE introduction of the Financial Services Professional Board (FSPB) to the banking 
market on 24 September 2014 was a great development. The FSPB was a joint initiative 
between Bank Negara Malaysia (BNM), the Securities Commission Malaysia and the financial 
services industry. The FSPB provides greater enhancement to the industry. The reasons are 
two-fold. 

Firstly, the entity has a key role to promote public trust and confidence. Through the FSPB, 
public trust can be regained, which is underpinned by a culture of accountability and propriety. 
With an improved public trust, customers’ loyalty is maintained and preserved. 

Secondly, the entity promotes a greater self-discipline among market participants where 
better level of professionalism and fair treatment of consumers and investors are brought into 
play. 

In January 2016, however the FSPB has introduced a code of ethics for the financial 
services industrytopromotepublictrustand reputation of the banking industry in Malaysia. It 
also upholds an enhanced professionalism and ethics in the industry in order to restore, 
maintain and enhance public trust in the sector. 

This article expounds three questions. 
Q1 – What are key principles promoted by the code? 
Q2 – Does the code in line with Shariah? 
Q3 – What proper behaviours are promoted by the code? 
The code introduces FIVE (5) key principles. 
Principle 1: Competence is vital to ensure actors in the industry are able to maintain the 

relevant knowledge and behaviour to make tasks are done professionally. 
Principle 2: Integrity is of essential to promote accountability while avoiding any acts that 

might damage the reputation of a bank. 
Principle 3: Fairness is defined as giving a due respect to all stakeholders by ensuring 

bankers’ decision is in line with good norms of banking to embrace of a culture of fairness and 
transparency. 

Principle 4: Confidentiality is related to the protection of the confidentiality and sensitivity 
of information produced by a bank. 

Principle 5: Objectivity is related to the avoidance of any conflict of interest, bias or undue 
influence of others to override their judgment. The acronym applied is CIFCO. 

In fact, there exists a cogent support from the primary sources in that these principles are 
consistent with Islam. In terms of competence, maintaining good behaviour and knowledge are 
told in the Quran. Those knowledgeable are ranked highly in society as prescribed in the Quran 
in which Allah (SWT) will raise to higher ranks those of you who have faith and those who 
have been given knowledge (58:11). Knowledgeable bankers are a key factor for Islamic 
banking success in terms of the expansion of customer base and markets and hence impact 
future profits. In terms of integrity, the Quran says “Allah commands justice, the doing of good, 
and liberality to kith and kin, and He forbids all shameful deeds, and injustice and rebellion: 
He instructs you, that ye may receive admonition” (16:90), implying the importance of integrity 
in tasks and responsibilities. One tends to do the right thing in all circumstances, even if no one 
is watching him! Having integrity indicates one is honour to himself and would do nothing that 
dishonours him. Concerned with fairness, this concept is also prescribed in the Quran. By 
definition, it refers to an impartial and just treatment or behaviour without favouritism or 



discrimination. The Prophet Muhammad (p.b.u.h) says “Verily, those who were fair will be in 
the presence of Allah (SWT) upon pulpits of light, near the right hand of the Merciful, the 
Exalted and both of His sides are right (being equal in honour); those who practiced justice in 
their rulings and with their families and in all that they did” (Sahih Muslim 4493). This 
indicates that the reward for being just and fair is tremendous from Allah (SWT). One who acts 
with fairness will be protected by Allah (SWT) from a worldly temptation and secured place 
in heaven. On the confidentiality stance, it is viewed as a set of rules that limits access on 
certain banking data not only on the products but also the customers’ information. Information 
is crucial to banks since it creates new competitive advantage to banks by learning other banks’ 
competitive advantage. Confidentiality is certainly prescribed in the Quran, “Verily, Allah 
commands that you should render back the trusts to those, to whom they are due” (4: 58). This 
verse denotes two key lessons. First, confidentiality is a trust, by closing it, the bank is able to 
maintain its market visibility, and while divulging it to the third party makes the bank adversely 
impacted where a marginalised performance is generated. Lastly, the objectivity issue is also 
stated in the Quran. Objectivity is essential because Islamic banks deal with attempts to balance 
potentially conflicting stakeholder demands. The related Quranic verse captures this principle 
emanated but is not limited to Surah Al-Maidah (5:2) that illuminates “…Help ye one another 
in righteousness and piety, but help ye not one another in sin and rancour: fear Allah, for Allah 
is strict in punishment”, implying a true notion to avoid conflict of interest and undue influence 
among the transacting parties in Islamic banking. 

Moreover, examples of behaviours as promoted by the code are as follows but are not 
restricted to: In terms of competence, bankers are considered competence not only productivity 
but also excellence at work. They are able to offer good consultations to convince customers 
to take up Islamic banking products. With regard to integrity, when one makes a mistake, he 
should own up the mistake instead of creating a black sheep to take the fall. Relating to fairness, 
Allah (SWT) escalates those who act with fairness as prescribed in the Quran, “Allah loves 
those who are fair (and just)” (49:9). One who provides a fair treatment to different customers 
is of being fair to himself and others too. Concerning confidentiality, ethical bankers are able 
to maintain the secrecy of their competitive weapons from exposing those to a third party on 
social media. With respect to objectivity, a behaviour that can capture this term is providing a 
payment holiday facility to all parties by making it clear in the bank’s policy and being 
objective to provide hibah in the case of improved a bank’s performance. 

Concisely, the FSPB’s code of ethics is a new development in the Islamic banking industry 
for achieving a high standard of professionalism and ethics across the industry in Malaysia. 
The developed principles emanated from the code are found to be consistent with the primary 
sources of Islam, suggesting their relevancy to Islamic banking. Indeed, Islamic banks can 
achieve a high level of maqasid al-Shariah that is not only supported by the primary sources 
but also the code as expounded in this write-up, at least. 
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